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This study investigates how point of view (POV) affects the culture-dependent social 
cognition. It employs contrastive analysis in which the behaviors of participants from the 
Japanese and Thai culture under different POV conditions are contrasted in various interaction 
settings realized in a virtual interaction environment. The thesis consists of six chapters. 
 
Chapter 1 introduces challenges in cross-cultural communication and addresses the 
construction of a cross-cultural communication assistant system as the motivation of this 
study. The study concentrates on simple waiting and shopping behaviors to gain insights on 
social interactions in daily life. The study asks three research questions. The first inquires how 
the POV may affect the social cognition. It motivates an experiment for contrasting social 
cognitions from first- and third-person POV in the waiting situation. The second research 
question inquires whether the POV may differently affect the social cognition depending on 
the culture. It motivates an experiment of contrasting the waiting behavior of participants in 
the two different cultural backgrounds. The third research question inquires whether  the POV 
may bring about different effects in cross-cultural learning depending on which cultural aspect 
to learn. It motivates an experiment in which participants with one cultural background are 
asked to learn an interaction-style in another culture from different POV. This chapter is 
closed by showing the structure of contribution. 
 
Chapter 2 overviews previous research related to the topics addressed in this study and 
discusses the orientation of this study. First, difficulty in cross-cultural communications is 
discussed. Second, it is discussed how cultural differences may manifest in daily interactions. 
Third, it is emphasized that the POV plays a critical role in communication and an argument 
for a research focusing on POV is presented. Fourth, Hofstede’s cultural dimensions theory is 
introduced as a base for parametrically characterizing national cultures and contrasting the 
Japanese and Thai culture. Finally, recent trends in technologies for helping cross-cultural 
learners are surveyed to gain an insight on the potential application of this study.  
 
Chapter 3 addresses how the POV may affect the social cognition. To investigate the effect of 
perceptual differences from first- and third-person POV, an experiment was designed using a 
virtual environment in which Japanese participants were asked to obtain a ticket at a service 
counter. A queue jumper was introduced to see how participants perceive social cognition  
regarding fairness. Each participant was asked to engage in interactions in the line and group 
waiting style to show her/his preference and report the reason. The results obtained from this 
experiment suggest that the third-person POV allows Japanese participants to recognize 
holistic aspects like fairness. 
 
Chapter 4 addresses whether the POV may differently affect the social cognition depending on 
the cultural background. In the second experiment in this study, Thai participants were asked 
to take part in the same activities as the Japanese participants had in the first experiment, to 
contrast the two sets of findings obtained from the two experiments conducted with 
  
participants with the two different cultural backgrounds. As a result, the Thai participants were 
found to be more concerned with the experience of the interaction and the feelings behind their  
choices. It is contrastive to the finding obtained from the first experiment suggesting that the 
Japanese participants preferred speed as their reason for selecting a counter.  
 
Chapter 5 addresses whether the POV may bring about different effects in cross-cultural 
learning depending on which cultural aspect to learn. The third experiment in this study was 
designed in which participants with the Japanese background were asked to learn an 
interaction-style from different POV using a simulated night flea market in the Thai culture. A 
questionnaire was compiled to measure their social cognition based on Hofstede’s six-
dimensional model of national culture. The result suggests that the participants could 
recognize the keywords related to the individualism versus collectivism (COL), masculinity 
versus femininity (FEM), and uncertainty avoidance (UAI) aspects of the Thai culture in both 
first- and third-person POV. A significant difference was found in the COL aspect. It implies 
that the participants in the third-person POV group can recognize the extracted keywords of 
the COL aspect better than those in first-person POV.  
 
Chapter 6 wraps up findings and proposes future directions. The findings regarding the waiting 
activities suggest that participants with the Japanese cultural background tend to focus on the 
speed and performance encompassing the waiting time, the number of waiting customers, and 
the serving speed of a service person, as well as social cognition of fairness, and that the third-
person POV facilitates the social cognition of these aspects. It conforms to a popular view that 
the Japanese culture has a high score in Hofstede’s masculinity dimension. In contrast, the 
findings also suggest that participants with the Thai cultural background tend to forgive queue-
jumping customers when they have an intimate relationship with a service person, and that the 
first-person POV enhances the social cognition of these aspects. It conforms to a popular view 
that the Thai culture is more feminine and collectivism-oriented in Hofstede’s model. It is 
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